
 
 

JAN 28 RELEASE: 
 

CONGRESSIONAL RATINGS: DEMOCRATS SEEN AS DOING A BETTER JOB THAN 
REPUBLICANS 

 
A Majority of Voters Want Action, Regardless of who is in Power 

 
 
New York, January 28, 2009 – Now that Democrats control both the White House and both 
Houses of Congress, Democrats in Congress currently find themselves as beneficiaries of 
President Obama’s high favorability and job approval ratings. 
 
Specifically, The Diageo/Hotline Poll of 800 registered voters conducted by FD from January 
21-24, 2009, finds that 49% of voters say they approve of the job Democrats in Congress are 
doing, while only 26% of voters who approve of the job Republicans in Congress are doing. 
 
And, while the 111th Congress has been in session barely three weeks, the Poll finds that the 
Democratic candidate leads the Republican candidate 46%-22% in a generic 2010 
congressional election match-up, with 27% of voters saying they are undecided.  
 
However, the Poll also finds that voters are pragmatic and want action, regardless of which 
party is in power.  Specifically, a majority of voters (51%) say it does not matter who is in 
power, as long as things get done.   
 
“It is clear that voters are not in the mood for partisan posturing,” commented Brent 
McGoldrick, Vice President of FD. “Given the challenges facing the country and the wave of 
high approval ratings President Obama is currently riding, individual Republicans and 
Democrats in Congress would do well to find common ground with the President where they 
can.” 
 

Feelings About Democratic Control of White House and Congress 
It does not matter to me who is in power, as long as they can get 
things done for the country. 51% 

I am excited that, for the first time in a long time, the Democrats are 
in charge of both the Presidency and the Congress. 28% 

I am concerned that the Democrats will control both the Presidency 
and the Congress. 20% 

 
 
 

(Please see next page for Jan 27 release)  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
JAN 27 RELEASE: 
 

PRESIDENT OBAMA’S JOB APPROVAL RATING IS AT 63% 
 

Voters Have Enormous Confidence in Obama to Bring “Change” and are “Inspired” by 
His Election and Inauguration 

 
Poll Finds Broad Support for and Confidence in Stimulus Package 

 
But Most Don’t Expect Economic Recovery until Mid-way through Obama’s First Term 

 
 
New York, January 27, 2009 – With one week into a new presidential administration, a 
substantial majority of Americans approve of the job Barack Obama is doing as president. 
 
The Diageo/Hotline Poll of 800 registered voters conducted by FD from January 21-24, 2009, 
finds that 63% of voters say they approve of the job Barack Obama is doing as President, 
with 42% saying they “strongly approve.”   
 
Voters Are Confident He Will Bring “Real Change” to Washington 
 
The Poll finds that 75% of voters are “confident” that President Obama will bring “real change 
to the way things are done in Washington, D.C.”  This represents a nine-point increase from 
the 66% of voters who said they were “confident” in his ability to bring real change in the 
Diageo/Hotline Poll conducted immediately after the Presidential Election. 
 
The Poll also finds that 76% of voters hold a favorable impression of President Obama, while 
only 15% of voters hold an unfavorable impression. 
 
President Obama’s Inauguration Address is Rated Highly and Inspired Both Optimism and 
Activism 
 
More than two-thirds of voters (68%) said they watched his Inauguration speech last week. 
And, among those who watched the speech, 78% of voters said that, compared to Inaugural 
speeches given by past presidents in their lifetimes, it was either the “best Inaugural speech” 
or “better than most.”  Furthermore, the Diageo/Hotline survey finds that 83% of those who 
watched the speech said it made them “more optimistic” that the U.S. will meet its challenges. 
 
 

“How would you rate his speech, compared to past Inaugural speeches given by previous 
presidents in your lifetime?” 

 
Inauguration Speech Rating Total 

The best Inaugural speech 33% 

Better than most but not the best 45% 

About the same as past speeches 16% 

Worse than most but not the worst 1% 

The worst Inaugural speech 1% 
 
Moreover, the Poll finds that the election and Inauguration of President Obama has inspired 
Americans to become more involved in civic life: two-thirds of all voters (67%) say they are 
now inspired “to become more involved in helping the country meet its challenges.” 
 
 



 
The Economy Remains the Top Issue and Voters Don’t See Recovery from Recession for a 
Couple of Years. There Is Substantial Support for the Stimulus Package. But, the Second 
$350 Billion of TARP is a “Bad Idea.”  
 
Not surprisingly, “the Economy” remains at the top of voters’ minds.  A whopping 76% of 
voters say it is the most important issue facing the country.  And, most voters do not see a 
quick road to economic recovery.  Specifically, nearly seven-out-of-ten voters (69%) think that 
recovery will take longer than one year but less than four, virtually the length of President 
Obama’s first term. 
 

Expected Length of the Recession 
 

Length of Recession Total 

Less than 12 months 3% 

More than 12 months but less than 2 years 26% 

Between 2 and 4 years 43% 

More than 4 years 25% 

Don’t Know 3% 
 
Against this backdrop, the Diageo/Hotline Poll finds that a majority of voters approve of the 
proposed $825 billion stimulus package, even if that means increasing the deficit to pay for it. 
 
Specifically, when voters are asked if they support or oppose the stimulus package and no 
details of the plan are given to them, 54% of voters support the stimulus package.  When 
voters are given the specifics of the stimulus package, 66% of voters support it. 
 
Additionally, substantial majorities of voters are both confident that, if passed, the money 
allocated to the stimulus package “will be spent and managed wisely” (57% say they are 
confident) and that it also “will be effective in turning around the economy” (65% say they 
are confident). 
 

Confidence in the Stimulus Package 
 

Confidence that Stimulus Spending will be Spent Wisely Total 

TOTAL CONFIDENT 57% 

TOTAL NOT CONFIDENT 41% 
N=401, Margin of Error= +/-4.9% 
 

Confidence that Stimulus Spending will be Effective Total 

TOTAL CONFIDENT 65% 

TOTAL NOT CONFIDENT 32% 
N=399, Margin of Error= +/-4.9% 
 
"Coming into his first significant challenge in getting his stimulus package passed, President 
Obama is in the driver's seat.  He has the confidence of the American public and they not only 
support his stimulus plan, but they overwhelmingly believe it will help turn the economy 
around,” commented Amy Walter, Editor-in-Chief of The Hotline.  “The question is: 'Can he 
sustain this goodwill through what could be a vigorous fight over the specifics of this plan?' " 
 
Voters’ positive feelings evaporate, however, when it comes to the second half ($350 billion) 
of the Troubled Asset Relief Program (TARP).  Specifically, 56% of voters say it was a “bad 
idea” for the Senate to pass the second half of TARP spending, while only 32% of voters say 
it was a “good idea.” 



 
 
 
 
To obtain complete poll results, please visit www.diageohotlinepoll.com  
 
To schedule an interview with Ed Reilly, contact Selin Kent at (212) 850-5735 or 
selin.kent@fd.com. 

Methodology: The Diageo/Hotline Poll was conducted by telephone from January 21-24, 
2009, among a random, representative sample of 800 registered voters, age 18 and older 
(margin of error +/- 3.5%). 

About Diageo: Diageo (Dee-AH-Gee-O) is the world's leading premium drinks business with 
an outstanding collection of beverage alcohol brands across spirits, wines, and beer 
categories. These brands include Johnnie Walker, Guinness, Smirnoff, J&B, Baileys, Cuervo, 
Tanqueray, Captain Morgan, Crown Royal, Beaulieu Vineyard and Sterling Vineyards wines. 
Diageo is a global company, trading in more than 200 countries around the world. The 
company is listed on both the New York Stock Exchange (DEO) and the London Stock 
Exchange (DGE). Celebrating life, every day, everywhere, responsibly. For more information 
about Diageo, its people, brands, and performance, visit us at www.diageo.com. 
 
About The Hotline & National Journal Group: The Hotline is National Journal's daily 
briefing on politics. National Journal Group Inc. is a leading publisher of magazines, 
newsletters, books and directories for people who have a professional interest in politics, 
policy and government. Based in Washington, D.C., National Journal Group Inc. is committed 
to providing publications and services that are non-partisan, reliable and of the highest quality. 
www.nationaljournal.com. 
 
About FD: One of the most highly regarded consultancies in the communications industry, 
FD employs more than 750 staff and advises more than 1000 clients worldwide through its 
hub offices in London and New York, as well as its network of wholly-owned offices in Bahrain, 
Beijing, Bogota, Boston, Brussels, Cape Town, Chicago, Dubai, Dublin, Frankfurt, Hong Kong, 
Johannesburg, Los Angeles, Manchester, Melbourne, Moscow, Panama City, Paris, San 
Francisco, Shanghai, Sydney and Washington, DC. With a 20 year history of advising clients 
in both the private and public sectors, FD’s services include financial public relations, capital 
markets communications, public affairs, crisis and issues management and corporate, 
business-to-business and business-to-consumer communications. FD is also a market leader 
in M&A advisory work. FD is structured around specialist sector teams operating on an 
international basis, covering consumer industries, financial services, basic industries, 
business services, life sciences & healthcare, media, real estate, technology and 
telecommunications. FD is a division of FTI Consulting Inc. (NYSE: FCN), the global business 
advisory firm. For more information, please visit www.fd.com. 
 
About FTI Consulting: FTI Consulting, Inc. is a global business advisory firm dedicated to 
helping organizations protect and enhance enterprise value in an increasingly complex legal, 
regulatory and economic environment. With more than 3,000 professionals located in most 
major business centers in the world, we work closely with clients every day to anticipate, 
illuminate, and overcome complex business challenges in areas such as investigations, 
litigation, mergers and acquisitions, regulatory issues, reputation management and 
restructuring. www.fticonsulting.com. 
 


